_ _ The 2015 MAKE MY TRIP COUNT Commuter Survey
M illustrates the travel patterns of more than 20,700
) commuters. How do Pittsburghers get to work?
MakeW?Trlp Count Here are the highlights. Details at:

www.makemytripcount.com.

ce-eu-----DESTINATIONS ---------

Where are commuters headed?
Respondents selected their final commute destination as Downtown, Oakland or other.

Downtown 46% Oakland 34% Other 20%

Responses: 20,710

Demographic information of respondents who provided information.
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Mode splits by destination.
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Number of miles traveled by mode.
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*Note: Miles are only calculated for Oakland and Downtown based destinations.
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