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Note: Strategies for engaging hard-to-reach groups are outlined below this section 
(pgs. 8-9). These will inform the creation of Action Teams in May 2020.



11
Note: At a neighborhood-wide level (pg. 10), engagements will be fun & informative.



12Note: Topic specific engagements (pg. 11), will be detailed and discussion-based.



13

Note: SC members all communicate differently but will assist in reaching broad 
audiences (pg. 15).



14Note: Engagement log and engagement reports could be found on pgs. 17-19.
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